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The world has come to the verge of a revolution that is just as profound as the change 
in the economy that came with the industrial revolution. Soon electronic networks 
will allow people to transcend the barriers of time and distance and take advantage of 
global markets and business opportunities, opening up a new world of economic 
possibility and progress. With Internet's booming, airlines' business has been greatly 
changed. 
 
This study is focused on measuring the intention to purchase air tickets using Internet 
reservation system and finding out the factors that influence intention. Data was 
initially gathered through interviews. This study integrates constructs from the 
United Theory of Acceptance and Use of Technology Model, Transaction Cost 
Saving, Perceived Risk and Perceived Enjoyment. A survey was administered to 128 
Sri Lankan passengers in Bandaranaike International Airport who were experienced 
and inexperienced with such systems. 
 
According to the results obtained it can be clearly concluded that the intention levels 
of using Internet Reservation Systems by airline passengers in Sri Lanka are at a 
higher level. The results also indicate that Performance Expectancy, Effort 
Expectancy, Social Influence, Facilitating Conditions, Time Saving, Price Saving  
Perceived Enjoyment and Perceived Risk have a significant effect on airline 
passengers' intention to use Internet reservation systems. 
 
The study concludes with a list of recommendations that the researcher sees as 
suitable for the airline sector in Sri Lanka to adopt in order to improve the usage of 
Internet reservation systems and thereby improve on the services provided. Airlines 
and tour operators can implement more successful Internet based reservation systems 
by considering the findings of this research. 
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